
96% of Buyers’ 
Guide readers have 
responded to an ad.*
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NFPA Journal® Buyers’ Guide 2006
Advertising Rates – Rate Card #30

Unit 4-color B&W

Full page $10,750 $9,450

2/3 page vertical $9,440 $8,060

Island 1/2-pg. $8,010 $6,540

1/2 page $6,870 $5,340

1/3 page $5,270 $3,650

1/4 page $4,660 $2,990

Unit 4-color B&W

Two-page spread $21,170 $18,900

Cover #2 $12,260 N/A

Cover #3 $11,340 N/A

Cover #4 $14,120 N/A

Section tabs (per side) $12,260 N/A

Logos $250 N/A

Early-Bird Discounts
10% on orders received by July 7, 2005 
5% on orders received by 
September 8, 2005

Closing Dates 
Final closing: November 1, 2005 
Materials due: November 14, 2005 

Inserts/Outserts (polybagging) 
Refer to the Advertising section of 
your media kit or contact the NFPA
Advertising Department for 
complete details. 

Advertising Rates (Print Version)
Logo Advertising 
(Free to 2006 NFPA Journal Buyers’
Guide display advertisers.) $250 
per logo. Available in the 
manufacturers and sales office listings.
Pre-paid and non-commissionable, and
no other discounts are applicable.
Include camera-ready logo with 
payment or with display ad. 

Free Manufacturers’ Listings 
Fax request on letterhead to the NFPA
Advertising Department or follow
instructions at the nfpabuyersguide.org
web site. 

NFPA Journal Buyers’ Guide print
advertisers receive 5 free extras: 
1. Boldface listing. Your company

name and reader inquiry number 
are printed in boldface in the 
manufacturers’ listings. 

2. Cross-referenced product categories.
Your product categories are also 
referenced under your 
manufacturer’s listing. 

3. Ad page number. Your ad page 
number is printed in boldface in
your listing to increase exposure 
to your advertisement. 

4. Logo. Your company logo is 
displayed with your listing for
instant corporate identification. 
A $250 savings!

5. Your bold-faced listing may appear
in up to 25 product categories. 

Mechanical Requirements and
Shipping/Mailing Instructions 
Refer to the Advertising Section of your
media kit or call Dorinda Fergason at
(617) 984-7323, fax (617) 984-7090, or
e-mail dfergason@nfpa.org.

* Based on data from Harvey Ad•Q® Studies



Pass-along 
readership is high —
313,300 fire 
and life safety 
professionals — so
your sales message
goes even further.

The most 
authoritative source
book in fire and 
life safety.
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NFPA Journal® Buyers’ Guide 2006 (Print Version)
At Last! A Working Directory That Works!
Only the NFPA Journal® Buyers’ Guide Is the “Turn to” Resource 
for Buyers and Specifiers in the Billion-Dollar Fire Protection and 
Life Safety Marketplace
• Published annually with a 30-year success record
• Economical — no other buyers’ guide offers as much value, including 

multiple discounts and free extras 
• Authoritative — thousands of manufacturer and product listings are listed 

in this comprehensive data source for buyers and specifiers in the fire 
and life safety industry
– 1,750 manufacturers
– 1,500 product groups
– 2,800 trade name listings

Serious Buyers Use the NFPA Journal Buyers’ Guide!*
• 97% of the readers find the NFPA Journal Buyers’ Guide easy to use
• 96% of the readers expect to refer to their issue throughout the year
• 88% of the readers find the information in the Buyers’ Guide valuable
• 78% of the readers expect to save their issue longer than 7 months

This important resource is published in January 2006. The final ad close is
November 1, 2005. This resource works WITH your ad program in NFPA Journal
to give you extended exposure throughout the year to architects, engineers, 
contractors, public and private fire service professionals, and government agencies. 

As an added bonus, the NFPA Journal Buyers’ Guide 2006 will be distributed at
more than 25 national and international trade shows, including the prestigious
NFPA World Safety Conference and Exposition®.

Total Industry Coverage of Buyers and Specifiers with Influence 
in Selecting Every Type of Fire and Life Safety Product and Service
There is no other resource that is more complete or respected in the fire and life
safety industry. If your company offers products and services in any of the groups
below, the NFPA Journal Buyers’ Guide 2006 is a must-have media buy.

Alarm & Signaling Systems  . . . . . . . . . . . . . . . . . . . . . . .61%
Apparatus & Accessories  . . . . . . . . . . . . . . . . . . . . . . . . .49%
Building Products, Structural & Electrical . . . . . . . . . . . . .52%
Detection Systems & Accessories . . . . . . . . . . . . . . . . . . .50%
Doors, Windows & Accessories . . . . . . . . . . . . . . . . . . . .30%
Films, Books, Educational Slides & Training Manuals  . . .59%
Fire Suppression Systems & Products  . . . . . . . . . . . . . . .50%
Firestops  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .41%
Hazmat Materials . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .39%
Pipes, Valves, Couplings, Fitting & Accessories  . . . . . . . .39%
Protective Clothing  . . . . . . . . . . . . . . . . . . . . . . . . . . . . .44%
Pumps & Accessories  . . . . . . . . . . . . . . . . . . . . . . . . . . .39%
Safety Lights & Signs  . . . . . . . . . . . . . . . . . . . . . . . . . . . .48%
Software  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .38%
Sprinkler Systems & Accessories  . . . . . . . . . . . . . . . . . . .40%
Storage Systems . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23%
Testing  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .47%
Training . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .59%

* Based on data from Harvey Ad•Q® Studies



The NFPA Journal Buyers’ Guide Web Site

Your products and services will receive coverage all year long with NFPA's 
online Buyers’ Guide. With the heavy traffic generated by www.nfpa.org — there 
are nearly 100,000 visitors each week — you ensure your message is posted
when buyers and specifiers are looking for product and service information. If
you are a manufacturer or distributor of fire service, fire protection, or electrical
products, here's your chance to list your product or service for FREE. Consultants
can also list their companies and create profile descriptions. Simply go to

www.nfpabuyersguide.org.

There are many individual categories to choose from, and adding
your company listing is quick and easy. If you see a category you
would like added, just contact Lynne Grant at (617) 984-7790 or 
e-mail lygrant@nfpa.org. Check out our banner advertising rates, 
too, for an economical way to draw traffic to your web site or 
introduce a new product or service. Be listed online today!

Traffic Reports
NFPA uses an ad management program that enables you or NFPA 
to track page views, impressions, and click-throughs. Advertisers 
can log into the password-protected system to view banner/button 

performance at their convenience. This program also allows you to select 
certain categories or target specific keyword searches. 

Large Audience of Unique Visitors
The traffic www.nfpabuyersguide.org generates comes from inside and outside
the 75,000-plus controlled circulation of NFPA Journal. The online Buyers’ Guide
allows you to reach thousands of unique visitors each month. Be sure your 
company's advertising is posted when these product and services buyers and 
specifiers visit.

Monthly Online Advertising Rates (Non-Commissionable)
NFPA Journal Buyers’ Guide Online Rates – Rate Card #6

Type 3-month rate 6-month rate 12-month rate

Home page skyscraper $2,700 $5,000 $9,000
120 X 600 premium positioning
Section page skyscraper 120 X 600 $2,400 $4,400 $8,000
Home page vertical $1,800 $3,300 $6,200
120 X 240 premium positioning 
Section page vertical 120 X 240 $1,500 $2,700 $5,000
Home page button $1,200 $2,200 $4,100
120 x 90 premium positioning
Section page button 120 X 90 $900 $1,600 $2,900

Print advertisers receive an additional 25% off the online rates, plus a 
free online listing and logo. All home page banners/buttons will have premium 
positioning with no rotation with other ads. Space is limited. Advertisers can 
choose specific categories within product sections for banner/button ads.

A 25% online 
discount is available
to advertisers in the
print edition.

See reverse side for ad specifications.

NFPA Journal Buyers’ Guide (Online Version)

BUYERS’ GUIDE 



Buyers’ GuideBUYERS’ GUIDE

NOTICE CONCERNING ADVERTISING
Refer to the NFPA Journal 2005 media kit “Advertising” tab.

120 x 240 
Vertical

120 x 90 
Button

Ad Specifications (Online Version)
GIF Banners

File size may not exceed 12K. Skyscraper ads may not exceed 15K.
Animated sequences cannot loop more than 3 times.

Java Applets, CGI Scripts

We can serve ads that use CGI scripts and Java, but we cannot host them.
The ad must be hosted on a third-party server.

Shockwave Flash

A third party must host banner and supply us with the coding that 
will direct us to the .swf file on its server. Viewers will not need a 
sound card or flash-enabled browser to view these ads.

Additional Online Advertising Opportunities
Call Lynne Grant at (617) 984-7790 or e-mail lygrant@nfpa.org.

120 x 600 
Skyscraper


